


























Per Item Total Sponsored Actual .
Budget Cost Projected Credit Projected B e e
Promotions
Promo 1: Online Promotion
Facebook Banner/Ads (15/daily budget) $15.00 $450.00 $0.00 $450.00|Is CPC/CPM-could cost more
Twitter account creation (1 hour) $35.00 $35.00 $35.00 $0.00|V3/Internal Labor updating on daily basis
"Doing It" blog maintenance $0.00 $0.00 $0.00 $0.00 |Internal Labor
Pitch other popular bloggers $0.00 $0.00 $0.00 $0.00|Internal Labor
Promo Subtotal: $50.00 $485.00 $35.00 $450.00
Promo 2: Sweepstakes and Prize Giveaways
See Objective 2 above
Promo 3: Information Materials for Partners
Already available on Web site, partners can order 500
STD Awareness brochure $0.00 $0.00 $0.00 $0.00 |free of charge
Calendar of STD Awareness Month events (1 hour initial, Internal Labor; Make available on Web site with other
maintenance) $65.00 $65.00 $65.00 $0.00 |already available materials
Posters for vendors participating in Test-a-latte $0.00 $0.00 $0.00 $0.00|Already available on Web site
Promo Subtotal: $65.00 $65.00 $65.00 $0.00
Promo 4: Interact with media
Send out news releases $0.00 $0.00 $0.00 $0.00 |Internal Labor
Invite local media to College Campus Events and
Community Events $0.00 $0.00 $0.00 $0.00 |Internal Labor
PR NewsWire (Subscription) $500.00 $500.00 $0.00 $500.00
Pitch story ideas to magazines/news shows (see Obj. 4) $0.00 $0.00 $0.00 $0.00 |Internal Labor
Promo Subtotal: $500.00 $500.00 $0.00 $500.00
Promo 5: College Campus Events
Pins for participating Greek Life Chapters (see Obj. 3
Strategy 2) $0.00 $0.00 $0.00 $0.00
STD Awareness brochures (see Promo 3) $0.00 $0.00 $0.00 $0.00
Promo Subtotal: $0.00 $0.00 $0.00 $0.00
Promo 6: Community Events
Pins for participating partners (see Obj. 3 Strategy 2)
STD Awareness brochures (see Promo 3)
CAMPAIGN TOTAL| $4,686.33 | $44,609.75 | $4,610.00 | $39,999.75

*Hiring a freelancer will eliminate the mark-up of a company, reducing the overall cost of the campaign.
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